Reward Discounts

3/04/2009


Last week, my wife received some mail from Macy’s Department Store.  Inside the envelope were three items.  

The first item was a rewards card good for ten dollars off of a single item as a reward for her loyalty in shopping at the local Macy’s store.


The second item was a rewards card good for twenty percent off all purchases made on any single day.


The third item was a rewards gift card with nineteen dollars on it for the points she had accumulated on her Macy’s credit card.


This seemed like a good time to take her to Macy’s since she had mentioned that she wanted to buy a couple of pair of new pants for work.


Always willing to outsmart myself, I mentioned the fact that with all these rewards she had received, she would be able to get two or three pair for practically nothing.


Apparently, I am not used to the science of reward cards. As the result of an expensive lesson, I learned that you can earn rewards points on anything that is sold by Macy’s but you cannot spend those reward points the same way.


When I looked at the back of the reward cards at home, I saw nothing.  But as the clerk at the store pointed out to me, there is always fine print that most definitely needs to be read.


So three pair of reading glasses and two magnifying glasses later, here is what the fine print on the back of the card said: EXCLUDES ALL: Super Buys, specials, Everyday Value Items, Macy’s Gift Cards, services, special orders, select licensed departments, restaurants, wine, e-Spot’, Sunglass Hut, FAD Schwarz, macys.com, macysweddingchannel.com, gift registry kiosks, cosmetics, fragrances, watches, Impulse, Lacoste, bridge/designer shoes, Wacoal, 28 Shop®, Oval Room, previous purchases; ACCESSORIES: bridge/designer handbags, kate spade, Louis Vuitton, Coach, Dooney & Bourke; MEN’S & KIDS’: Tommy Bahama, Polo/Ralph Lauren, Emporio Armam; LADIES’: Lauren/ Ralph Lauren, Tommy Bahama, bridge sportswear; HOME: furniture and accessories, mattresses, floor coverings, Waterford, Lalique, Baccarat, all electrics and electronics, Henckels, Wusthof, All-Clad’, Tumi, sterling flatware, William Yeoward; FINE JEWELRY: bridal collections, trunk shows. Discount will be deducted from the regular, sale or clearance price, as applicable. Cannot be combined with any savings pass/coupon, extra discount or credit offer, except opening a new Macy’s account. May not be used as payment or credit on any Macy’s credit account. Present savings pass at register. Employees of Macy’s, Inc. are not eligible. Valid any single day Wednesday, February 4 through Tuesday, April 28, 2009, with your Macy’s Card.

Ringing instructions: 1. Scan merchandise.

2. Scan coupon barcode; discount will be taken automatically.

Date of redemption (Sales Associate: write in today’s date)


After intensely reading the fine print, I had a few questions for the clerk. Number one, after reading the exclusions, WHAT IS LEFT.  She very calmly pointed to a rack of clearance merchandise with six items on it and said “that’s about it”


Number two, there are ringing instructions for the clerk, scan merchandise, scan coupon.  Did she really need those complicated step by step directions to figure out how to ring up our order?


Number three, there is a request for the sales associate to write on the card the date of redemption.  My thought is that this is a test for the clerk since she scanned the merchandise and then scanned the card so Macy’s obviously knows the date of redemption. However, this was followed by the even more disturbing that in order for the clerk to write in the date of redemption, they had to tell her that it meant to write in TODAY’S DATE.


So I guess my overall question is this.  If the clerk has to be given step by step directions on how to ring the merchandise, and then given further instructions that to write in the date of redemption she would need to put today’s date; how can she be able to read the fine print and decipher which item in the store I can use the discount on and which ones I cannot?
My wife has informed me that I will not be going to Macy’s to shop with her anymore.
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